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Bu aragtirmanin temel amaci iilkemiz turizm sektoriinde yaygin olarak uygulanmakta olan
her sey dahil sistemin Tiirkiye’nin gastronomi turizmi potansiyeline etkilerinin
arastirilmasidir. Arastirmaya, Antalya ili, Belek, Alanya ve Manavgat ilgelerinde her sey
dahil sistemde hizmet veren konaklama isletmelerinde kalmakta olan 264 yabanci turist
katilmigtir. Yaglart 18 ve 72 arasinda degisen (Ort. = 40,91, SS = 13,51), 87 erkek, 169
kadindan olusan katilimcilar, Almanya (%63,26), Rusya (%]15,15), Hollanda (%6,44),
Birlesik Krallik (%6,06) ve diger iilkelerden (Avusturya, Cek Cumhuriyeti ve Isvicre)
gelmislerdir. Arastirmanin sonucunda, katilimcilarin destinasyon segimlerindeki en etkili
faktorlerin, sirasi ile iklim ve hava kosullari, konaklama kosullarinin kaliteli olmas1 ve
giivenlik oldugu bulunmustur. Katilimcilarin biiyiik ¢ogunlugunun Tiirk yemeklerini
olumlu degerlendirdikleri, yemeklerin en begenilen 6zelliklerinin, porsiyonlarin doyurucu,
kullanilan malzemelerin taze ve yemeklerin temiz ve hijyenik olmasi oldugu goriilmiistiir.
Bulgular ilgili literatiir 15181nda tartigtlmistir.
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The main purpose of this study is to investigate the effect of all inclusive system on the
gastronomy tourism potential of Turkey. The participants were 264 foreign tourists (87
male, 169 female) who spent their holidays in the hotels with all inclusive pricing system
in Belek, Alanya and Manavgat provinces of city Antalya in Turkey. The age of the
participants varied between 18 and 72 (X = 40, 91, SD = 13,51). The distribution of
participants by their home country was as follows; Germany, (63,26%), Russia (15,15%),
The Netherlands (6,44%), United Kingdom (6,06%) and other countries (Austria, Check
Republic, Switzerland). The results of the study revealed that the most important factors
that influenced the participants’ destination decisions were the climate, security and the
quality of housing conditions. The results also indicated that the majority of the
participants’ evaluation of Turkish food was positive and the most satisfied aspects of the
foods were the size of the portions, freshness and hygiene of the foodsThe results of the
study were discussed in the light of related literature.
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